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Foreword from the Learning Group 
In April 2016 the Learning Group came together to help shape the first 

Children and Young People’s Strategy for Cornwall’s museums. Alongside a 

development day exploring our collective ambitions, we also took part in a 

study visit to Tyne and Wear Archives and Museums, to see how museums 

were engaging with children and young people elsewhere. This is the first 

time that museums in Cornwall have developed a strategy for their 

collective work with children and young people and it signals a clear 

ambition to expand and improve opportunities for children and young 

people to get involved in museums. 

Many museums in Cornwall are already engaging with children and young 

people in Cornwall every day, whether through family, school or 

community group visits or through workshops, participatory museum 

projects or creative activities. Through this strategy we seek to build on the 

good practice already in existence whilst taking an ambitious approach to 

developing the impact of our work  

The Museums Associations’ Museums Change Lives1 report makes a 

compelling case for the purpose, social impact and role of museums in 

people’s lives. In Cornwall 19% of children under 16 live in poverty, a total 

of 16,650 children. Inequalities continue to exist for children and young 

people living in areas of highest poverty in Cornwall, impacting upon their 

future life chances and ability to escape it. Outcomes are proven to be 

worse across health, education, employment and children living in these 

areas are more likely to experience social problems.2 We believe that 

museums have a unique offer for children and young people, and have an 

important and distinctive part to play in supporting their learning, cultural 

and social experiences and understanding of the world around them.  

The strategy has three key areas of focus, these are; engaging more 

people, bringing new voices and broadening activities. It will be delivered 

collectively by museums across Cornwall.The benefit of collaboration is 

clear; shared skills and combined resources resulting in increased 

opportunities for more children and young people to experience the 

wonder of museums. 

 

 

 

The Learning Group comprises learning representatives from Cornwall 

Museums Partnership’s Major Partner Museums (funded by Arts Council 

England). They are:  

Henrietta Boex  Director, Falmouth Art Gallery 

Zoe Burkett  Education and Outreach Officer, Penlee House  

Seth Hall  Education Officer, National Maritime Museum Cornwall 

Jan Horrell  Community and Learning Officer, Wheal Martyn 

Sarah Scott  Learning Officer, Falmouth Art Gallery 

Stuart Slade Head of Public Engagement, National Maritime Museum                       

Cornwall 

Liz Shepherd Learning and Inclusion Officer, Royal Cornwall Museum

 

 

 
 

 

                                                           
1 http://www.museumsassociation.org/museums-change-lives  2 Child Poverty Needs Assessment for Cornwall 2011 

http://www.museumsassociation.org/museums-change-lives


The Challenge 
Cornwall Museums Partnership believes that access to and engagement with museums should be a key part of all children and young people’s learning, 

cultural and social experience. Museums have a unique offer, where children and young people can experience “the real thing” and learn through objects 

which bring to life and help us to make sense of the past as well as provide a world of inspiration in the present. Museums offer learning outside of a 

classroom providing an authentic experience in a digital age, an experience which can shape a child’s knowledge and understanding of the world around them 

and their sense of place. Taking part in a great visit or museum activity can ignite a young persons’ interest and spark wonder that can last a lifetime. 

Equally for museums children and young people are their visitors, volunteers and workforce of the future and so the sustainability of museums in Cornwall 

depends upon museums seeking out new and ambitious approaches to exciting and engaging children and young people with everything they have to offer.  

Museums should be a key part of children and young people’s learning, cultural and social experience and education, but for many children and young people 

barriers remain. 

Our challenge is clear – we must engage more, and a wider range of, children and young people with museums in Cornwall by developing our offer and 

seeking new approaches towards our work with this audience. 

This strategy seeks to identify ‘where we are now’ along with ‘where we want to go’ in order to realise our collective ambitions for our work with children and 

young people and to ensure a number of entry points and a pathway of museum opportunity and engagement for all children and young people.  

 

Terms of Reference 
Children and young people is a phrase that is often inter-changeable and can be interpreted in a variety of ways. We will refer to children as those aged 0 – 11, 

and young people as aged 12 -25. 

The term ‘disadvantaged’ can refer to a wide range of individuals and groups and identifying disadvantage is often linked to both need and locality. In this 

instance we use disadvantaged children and young people which refers to those who face disadvantage or difficulties which negatively impact their 

opportunity to engage with culture. This term may describe individuals or groups with physical, mental or sensory difficulties or disabilities, those who are 

economically or socio-economically disadvantaged, individuals or groups with chaotic or troubled lives or those politically deemed to be without power or 

means of influence.  

 

Where we are now 
Museums across Cornwall engage with children and young people in a number of ways. 

For larger museums in the county, typically identified as those with a staff structure, their offer for and relationships with schools (and Primary Schools in 

particular) is particularly strong and collectively they provide museum experiences through workshops, activities and visits for thousands of children each 

year.  

Increasingly museums are also programming special events into their calendar, connecting with national initiatives such as The Big Draw or Takeover Day and 

using these as hooks to engage with children and young people through family-wide events. 

 



Museums have also been developing their activities for Early Years with regular activities for young children and their carers to visit the museum or gallery 

with Baby Paint, Museum Minnows, Jack Spratt’s Wonder Club and Claylets sessions all available at Falmouth Art Gallery, National Maritime Museum 

Cornwall, Telegraph Museum Porthcurno and Wheal Martyn.  

Alongside their own evaluation measures, wider recognition of museum learning activity in Cornwall is good and several museums have won awards for 

learning with external acknowledgements such as Kids in Museum, Learning outside the Classroom badges and Sandford Awards. 

We intend that our future programme of work with children and young people builds upon existing good practice across the sector whilst taking a strategic 

look at ways in which we can develop and diversify our work with children and young people to ensure more children and young people have opportunities to 

engage with museums in Cornwall. 

 

What we want to achieve 
We want to continue to support and develop work with children and young people which is accessible, unique, different, fun, inspiring, enriching, 

empowering and relevant. We want to:  

 Ensure an inclusive pathway of provision for all children and young people to engage with museums throughout their childhood, youth and beyond. 

 Balance the importance of school programmes which work with large numbers of children and young people with sustained intensive work with 

smaller disadvantaged groups. 

 Improve museums profile with ‘gate-keepers’ such as schools, HE, FE and community groups and champion the importance of museums spaces as 

unique, different and quality places to learn and be inspired. We also want to challenge perceptions and expectations that others may hold about 

what a museum is for and what it does. 

 Increase our accessibility and inclusivity, addressing the number of barriers to engagement including those which are physical, sensory, intellectual, 

cultural, attitudinal, financial and technological3. 

 Improve our collective evaluation of our work with children and young people to provide a more robust evidence base and to reflect evaluation of our 

work with children and young people into our ongoing wider work. 

 Enable a pathway for provision for work with young people in order to foster and better channel emerging interest and talent into the workforce, 

through volunteering or signposted opportunities within the sector. 

 
 

 

 

 

                                                           
3 As identified in the Cornwall Museums Strategy 2012 – 2017. 



 

Our Approach: Increasing the diversity of our work with Children and Young People 
The strategy sets out how we plan to diversify our work with Children and Young People through three strands, these are; engaging more people, bringing 

new voices and broadening activities. 

 

Engaging more people 
We want to engage more children and young people with, and advocate for, the unparalleled learning opportunities that museums offer. 

Why engage more people? 

 

Schools continue to be a priority for museums. It is widely accepted and acknowledged that schools and formal learning can sometimes be difficult to engage, 

immense pressures on staff time and the constraints on the curriculum are just two challenges here, but schools are also gate-keepers to children and young 

people’s exposure to culture. Building relationships with teachers and schools can take a large amount of museum learning staff time, advocating the 

importance of museum learning at a strategic level can support and raise the profile of this work. 

 

Arts Council England are supporting the cultural education challenge and supporting the formation of cultural education partnerships through the Bridge 

Organisations. (A successful Cultural Education Partnership has already been established in Plymouth and we are waiting to hear of plans for Cornwall). 

Department of Media, Culture and Sports’ The Culture White Paper refers to culture as an essential part of every child’s education both in and out of school, 

Cornwall Council’s White Paper for Culture also refers to the Cultural Education Campaign and refers to increasing the percentage of Cornish school pupils 

who visit local museums. 

 

We want to: 

 Engage more children and young people with museums in Cornwall, in particularly children and young people who may not typically have 

opportunities to engage. 

 

 Engage with a broader range of group leaders, schools, community groups, partnership agencies and others to advocate for and/or support children 

and young people engaging with museums. 

 

 Advocate the benefits of museum learning as "the real thing" and the opportunities this offers to children and young people in the wider museum, 

cultural, education sectors and beyond 

 

We will do this by supporting and initiating projects with children and young people, prioritising work with children and young people who may not typically 

access museums and advocating the benefits of museum learning and engagement at a strategic level with a number of potential stakeholders such as school 

networks and community groups. We will continue to promote the importance and value of museum learning in Cornwall to the widest possible audiences. 
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Bringing new voices 
We want to bring more voices to the table to help us to keep one step ahead, continuing to remain relevant to children and young people and exploring 

emerging priorities and opportunities to better connect with those around us.  

 

Why bring in new voices? 

Working with schools and the local communities are two key priorities for many museums in Cornwall – increasing opportunities to communicate, consult and 

connect with schools and local communities needs ensures that museums are able to make new offers, increasing audiences and groups and retain a visibility 

and profile within the local community. Increasing young people’s voice within planning activities ensures a greater buy in and steer for beneficiaries from the 

start – it also enables more young people to have a voice in museums and adds greater diversity to our museum voices. Museums have a unique offer that can 

cross-over with health and wellbeing as well as education agendas. Joint partnership working with shared outcomes and priorities can engage new audiences, 

diversify income streams and champions the intrinsic value of museums with wider priorities.  

This approach has been echoed successfully by the Paul Hamlyn Foundation’s Our Museums Programme of work reflects the need to work in greater 

consultation with local communities, the benefits and the challenges this brings. 

Arts Council England’s recent research ‘Diversity in the Workforce and Governance across the MPM Portfolio’, provides 20 key recommendations for MPM’s 

some of which have a direct link to working with younger people (e.g. recommendations include diversifying the workforce, retaining graduate talent, 

increasing volunteer pathways.)  

We want to: 

 Create a dialogue and support greater consultation between museums with schools and local communities. Advocating the museum offer, projects 

and opportunities for young people, recognising the importance of museum learning and enabling greater dialogue so museums can best continue to 

respond to school and local community priorities. 

 

 Increase young people’s consultation and voice in projects recognising the equal importance of creating activities by, with and for young people.  

 

 Connect and broker new partnerships with the wider community – where supporting joint partnership projects can enable shared outcomes and 

priorities between museums and others (e.g. health & wellbeing, education etc.) and sharing this work widely. 

 

We will do this by increasing our dialogue with local communities, ensuring young people’s voices are heard in projects developed by, with and for young 

people, and connecting and brokering new partnerships both within and beyond the museum sector. 
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Broadening the activities 
We want to broaden the activities available to children and young people across museums in Cornwall. Providing a range of quality opportunities for children 

and young people to engage as creator, participant, visitor and leader. 

 

Why broaden our activities? 

Museums in Cornwall already provide a number of activities for children and young people – particularly as participants (e.g. through formal and informal 

learning) and as visitors. Many activities cross-over the threshold of creator| participant| visitor| leader (e.g. a child could be a ‘visitor’ at the museum as well 

as a creator and participant through a make-and-take session), however we are looking to find ways for children and young people to have a deeper 

engagement with these roles. The Young Ambassador Project in 2014 and the Pilot Arts Projects 2015/2016 (amongst many other individual museum projects) 

have allowed for a test of a range of these activities. The Working Together: Co-Curators Project that Cornwall Museums Partnership is currently developing 

for 2017 will also provide opportunities for young people to engage across these roles.  

 

Arts Awards structure also supports this way of working, although it has to be acknowledged that museums don’t always find it easy at Bronze, Silver or Gold 

level to connect with Arts Award. Other cultural organisations in the South West are currently better placed to support Arts Award and so we will explore how 

we can work in partnership with these and others to develop our Arts Award offer. Arts Council’s commitment to Arts Award remains strong, this year only 5 

young people (including Cornwall Museums Partnerships Museum Development Assistant Intern) are completing their Gold Arts Award through a museum so 

this area remains a work in progress as we explore how best small and rurally located museums can participate in this scheme. 

At a recent meeting hosted by Cornwall Museums Partnership to explore how we boost volunteering a number of museums expressed a desire to increase 

younger volunteers and the challenges and opportunities involved with this. Retaining young people’s interest with museums through a pathway of 

opportunities is a key to developing future audiences, a broader volunteer base, and museum friends for the future as well as to support greater diversity in 

the emerging museum workforce. 

We want to: 

 Support or create opportunities for new and existing projects and quality activities in line with Arts Council’s Quality Principles (see below) which 

provide an active range of quality roles for children and young people to engage with museums - as creators, as participants, as visitors and as leaders. 

 

 Develop museum practice which connects to Arts Award at Bronze, Silver and Gold levels, with development opportunities to use Arts Award activities 

to explore and test entry points into the cultural sector and workforce. 

 

 Support museums to continue to develop their learning and engagement offer, including ensuring a dialogue of support through appropriate 

consultancy, training and networking opportunities. 

 



 Connect, signpost and support a pathway for young people’s activities within wider museum opportunities - e.g. Fun Palaces, Volunteering, Takeover 

Day, Youth Panels, Arts Award etc. Retaining talent through connected opportunities which encourage young people to develop an active role in 

museums. 

 

We will do this by supporting young people to engage with museums as creators, participants, visitors and leaders, connect opportunities (where 

appropriate) with Arts Award, offer appropriate training, networking and consultancy to museums wishing to develop their offer, identify possible pathways 

which keeps young people engaging with museums as repeat visitors and participants, volunteers, and the museums workforce of the future. 
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Increasing diversity in our work with Children & Young People 
Aims and Objectives 

 
 

 

 

 

 

 

 
Goal Aim How we will do this What this will look like 
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We want to engage 
more children and 
young people with, 

and advocate for, the 
unparalleled learning 

opportunities that 
museums offer. 

Engage more children and young 
people with museums in Cornwall, in 
particularly children and young people 
who may not typically have 
opportunities to engage. 

Support and develop new projects which 
prioritise work with children and young 
people, recognising barriers to museum 
engagement and developing projects which 
plan with an awareness of these 

More children and young people engaged 
with museums through special projects 
and activities 

Engage with a broader range of group 
leaders, schools, community groups, 
partnership agencies with a focus on 
those working with disadvantaged 
audiences to advocate for and/or 
support greater diversity of children 
and young people engaging with 
museums. 

Extend our networks and contacts with 
Cornwall wide group leaders, schools, 
community groups, partnership agencies with 
a focus on those working with disadvantaged 
audiences and others on an advocacy level - 
tapping into existing networks and groups to 
share the museum offer 

New and stronger networks at a Cornwall-
wide advocacy level. Community 
advocates/networks see the benefits and 
potential of museum learning.  

Advocate the benefits of museum 
learning as "the real thing" and the 
opportunities this offers to children 
and young people in the wider 
museum, cultural, education sectors 
and beyond.  

Advocate the benefits of museum learning as 
unique and special. Take a role in national 
campaigns and evidence learning activity for 
example through film, photography, reports 
which supports this. 

Improved perceptions of the benefits of 
museum learning and engagement. 
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We want to bring 
more voices to the 
table to help us to 

keep one step ahead, 
continuing to remain 
relevant to children 

and young people and 
exploring emerging 

priorities and 
opportunities to 

better connect with 
those around us.  

Create a dialogue and support greater 
consultation with schools and local 
communities. Advocating the museum 
offer, projects and opportunities for 
young people, recognising the 
importance of museum learning and 
enabling greater dialogue so museums 
can best continue to respond to 
school and local community priorities. 

Improve networks at an advocacy level 
with schools and community networks. 
Support increased partnership working, 
sharing & learning between museum 
learning and engagement representatives 

Facilitate opportunities for greater dialogue 
with children and young people learning or 
community stakeholders so that museums can 
respond to stakeholder priorities. 

Increase young people’s consultation 
and voice in proposed project and 
developments recognising the equal 
importance of creating activities by, 
with and for young people.  

Support museums to increase young 
peoples' consultation - balancing current 
projects and activities 'for' (e.g. school 
visits, workshops etc.) with new 
opportunities which have been created 
especially 'with' and 'by' young people 

A more balanced portfolio of work that is 'by', 
'with' and 'for' young people 

Connecting and brokering new 
partnerships with the wider 
community – supporting joint 
partnership projects with shared 
outcomes and priorities (e.g. health & 
wellbeing, education etc.) and sharing 
this work widely. 

We will connect and broker new 
partnerships which respond to museums 
individual priorities, local authority 
priorities, national initiatives or current 
trends and opportunities in working with 
children and young people 

New partnership projects between museums 
and beyond the sector with shared priorities 
and outcomes 
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We want to broaden 
the activities 

available to children 
and young people 
across museums in 

Cornwall. Providing a 
range of quality 

opportunities for 
children and young 
people to engage as 
creator, participant, 
visitor and leader, 

with opportunities to 
connect to Arts 

Award and ensuring a 
pathway of 

opportunities to 
continue to connect 

with and signpost 
children and young 

people to museums. 

Support or create opportunities for 
new and existing projects and quality 
activities which provide a range of 
roles for children and young people 
to engage with museums - as 
creators, as participants, as visitors 
and as leaders. 

Support or create new opportunities for a 
range of roles for children and young 
people within projects and implement 
quality principles in the evaluation of our 
work 

More young people engaged as creators, as 
participants, as visitors, as leaders 

Connecting the museum offer to Arts 
Award, with opportunities to explore 
entry points into the cultural sector 
and workforce 

Increase Arts Award take-up, support or 
create new opportunities for more young 
people to explore entry into the 
workforce 

More young people approaching museums for 
Arts Award activities, an improved young 
volunteer offer, more opportunities for young 
people to experience or enter the workforce. 

 Support museums to develop their 
learning and engagement offer, 
including offering support through 
training and networking opportunities. 

Provide a dialogue to enable ongoing 
consultancy, training and network 
support for museums who wish to 
develop their learning and engagement 
offer 

Museums are able to access training or 
consultancy support appropriate to their needs. 

Connecting, signposting and 
supporting a pathway for young 
people’s activities within wider 
museum opportunities - e.g. Fun 
Palaces, Volunteering, Takeover Day, 
Youth Panels, Arts Award etc. 

Track pathways of opportunity or map of 
provision to offer 'added value' to young 
people in order to identify cold spots of 
activity, provide additional resources and 
support where possible 

A better connected Cornwall museums learning 
sector with museums meeting to share learning 
provision to enable a balanced pathway that 
retains young people's talent and interest 
within the museum sector. 
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Our commitment to the strategy reflects our values 
Creativity, Distinctiveness, Diversity and Learning 

This isn’t a ‘one-size-fits-all’ approach, but instead recognises the varying 

strengths, challenges and opportunities for each museum and understands 

that each museum may well approach and achieve the aims of the strategy 

in differing ways. We see the distinctive approach and identity of each 

museum to be prized and recognise the importance of systems which 

enable the learning from this to be shared. 

Ambition, Collaboration, Integrity and Support  

Learning representatives at our partner museums have directly helped to 

shape the strategy and will complete a plan of how their museum will 

support the three strands of activity so that the impact of the first year of 

the strategy can be evaluated in Summer 2017.  

In reviewing our ambitions we have collectively identified areas for 

development in order to make the greatest impact upon the diversity of 

our work with children and young people. The collaboration, support and 

shared learning from the Learning Group is critical to the effectiveness of 

the strategy. 

Implementing the strategy 
The Learning Group will meet three times per year to share learning and to 

review the children and young people strategy in action. These check-

points will ensure that the strategy continues to influence project planning 

and decision-making across the year.  

All future projects for children and young people supported by Cornwall 

Museums Partnership will be developed in reference to this strategy and 

will need to clearly consider at the outset and throughout project planning 

and delivery how the project will engage more people, bring new voices 

and broaden activities. 

All Cornwall Museums Partnership projects developed for children and 

young people will also need to clearly consider at the outset and 

throughout project planning and delivery how projects engage more 

people, bring new voices and broaden activities. 

 

Working with Arts Council England’s Quality Principles 
This strategy will be underpinned by Arts Council England’s Quality 

Principles which are designed to raise the standard of work being 

produced by, with and for children and young people.  

The seven quality principles have been developed as a result of close 

collaboration between the Arts Council England and arts and cultural 

organisations that work with children and young people. 

The seven quality principles are: 

1. Striving for excellence and innovation  
2. Being authentic 
3. Being exciting, inspiring and engaging 
4. Ensuring a positive and inclusive experience 
5. Actively involving children and young people 
6. Enabling personal progression 
7. Developing belonging and ownership 

 

Monitoring and Evaluation 
An independent evaluator will examine our work with children and young 

people, using the framework within this document along with 

accompanying action plans to assess the impact. It is intended that our 

Children and Young People Strategy is renewed bi-annually, or as 

otherwise appropriate to ensure the emphasis is both current to children 

and young people and reflects changes within the museum sector. 

 

 
 



 

Further Resources and Research  
Arts Council 

http://www.artscouncil.org.uk/media/uploads/Using_Quality_Principles_i

n_work_for_by_and_with_children_and_young_people_2015.pdf  

http://www.artscouncil.org.uk/media/uploads/pdf/CC_participatory_metri

cs_report_July_2015_FINAL.pdf  

http://www.unicef-irc.org/publications/pdf/childrens_participation.pdf  

http://www.artscouncil.org.uk/children-and-young-people/cultural-

education-challenge  

Cape UK 

http://www.capeuk.org/wp-content/uploads/2010/06/Children-as-Co-

researchers-in-the-design-of-museum-and-gallery-learning.pdf  

Community as Active Partners http://api.ning.com/files/Y7WxhNqXbMZG-

oFhNNG9ShdSLDg3tj8y11FGe9fCLooC2odR3mxD08GA8yhTLksLOLswURb9

TBWbNq6ehGNKl9U5DCLY3hIj/OurMuseumemerginglearning.pdf  

Cornwall Council 

https://www.cornwall.gov.uk/media/3622970/White-paper-for-

culture_web-final.pdf  

Cultural Learning Alliance 

http://www.culturallearningalliance.org.uk/about-us/imagine-nation-the-

case-for-cultural-learning  

DCMS 

https://www.gov.uk/government/uploads/system/uploads/attachment_d

ata/file/509942/DCMS_The_Culture_White_Paper__1_.pdf  

Everyday Creativity Report http://64millionartists.com/everyday-

creativity-2/  

Museums Change Lives 

http://www.museumsassociation.org/download?id=1001738  

Our Museum Report http://api.ning.com/files/HQSy6kXC6MrE3kr4K5-

2cDLUFOI2Dxek8LOcATLX*BgljrdNhnG5MycQ5-

SzhvO945Hqgpcgq*bNKQulMi9ki1qiZ0Ah8oUU/PHFOurMuseumAfiveyear

perspective.pdf  

Other Young People Schemes 

ANLO (A Night Less Ordinary) 

http://www.artscouncil.org.uk/media/uploads/pdf/ANLO_FINAL_REPORT.

pdf  

http://www.participationworks.org.uk/topics/training/  

Projects with Young People 

http://www.museum-id.com/idea-detail.asp?id=489  

http://www.sciencemuseum.org.uk/about_us/~/link.aspx?_id=6CAFB1D9E

DF849ECB6B0AC677A8E6164&_z=z  

https://www.cornwall.gov.uk/media/8351575/How-to-become-a-

Platinum-Provider.pdf  

Real Ideas Organisation  

http://bridge.realideas.org/images/downloads/arts-award/Gold-Arts-

Award-Activity-Mapping-2016.pdf  

http://bridge.realideas.org/images/downloads/arts-award/Kids-in-

Museums-Takeover-Day-and-Arts-Award.pdf  

http://www.nfer.ac.uk/CulturalEducationResources/  

Young People in Care 

http://www.everydayparticipation.org/wp-

content/uploads/2015/10/Valuing-Facilitated-Participation.pdf  

http://www.mymaxcard.co.uk/ 

http://www.artscouncil.org.uk/media/uploads/Using_Quality_Principles_in_work_for_by_and_with_children_and_young_people_2015.pdf
http://www.artscouncil.org.uk/media/uploads/Using_Quality_Principles_in_work_for_by_and_with_children_and_young_people_2015.pdf
http://www.artscouncil.org.uk/media/uploads/pdf/CC_participatory_metrics_report_July_2015_FINAL.pdf
http://www.artscouncil.org.uk/media/uploads/pdf/CC_participatory_metrics_report_July_2015_FINAL.pdf
http://www.unicef-irc.org/publications/pdf/childrens_participation.pdf
http://www.artscouncil.org.uk/children-and-young-people/cultural-education-challenge
http://www.artscouncil.org.uk/children-and-young-people/cultural-education-challenge
http://www.capeuk.org/wp-content/uploads/2010/06/Children-as-Co-researchers-in-the-design-of-museum-and-gallery-learning.pdf
http://www.capeuk.org/wp-content/uploads/2010/06/Children-as-Co-researchers-in-the-design-of-museum-and-gallery-learning.pdf
http://api.ning.com/files/Y7WxhNqXbMZG-oFhNNG9ShdSLDg3tj8y11FGe9fCLooC2odR3mxD08GA8yhTLksLOLswURb9TBWbNq6ehGNKl9U5DCLY3hIj/OurMuseumemerginglearning.pdf
http://api.ning.com/files/Y7WxhNqXbMZG-oFhNNG9ShdSLDg3tj8y11FGe9fCLooC2odR3mxD08GA8yhTLksLOLswURb9TBWbNq6ehGNKl9U5DCLY3hIj/OurMuseumemerginglearning.pdf
http://api.ning.com/files/Y7WxhNqXbMZG-oFhNNG9ShdSLDg3tj8y11FGe9fCLooC2odR3mxD08GA8yhTLksLOLswURb9TBWbNq6ehGNKl9U5DCLY3hIj/OurMuseumemerginglearning.pdf
https://www.cornwall.gov.uk/media/3622970/White-paper-for-culture_web-final.pdf
https://www.cornwall.gov.uk/media/3622970/White-paper-for-culture_web-final.pdf
http://www.culturallearningalliance.org.uk/about-us/imagine-nation-the-case-for-cultural-learning
http://www.culturallearningalliance.org.uk/about-us/imagine-nation-the-case-for-cultural-learning
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/509942/DCMS_The_Culture_White_Paper__1_.pdf
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/509942/DCMS_The_Culture_White_Paper__1_.pdf
http://64millionartists.com/everyday-creativity-2/
http://64millionartists.com/everyday-creativity-2/
http://www.museumsassociation.org/download?id=1001738
http://api.ning.com/files/HQSy6kXC6MrE3kr4K5-2cDLUFOI2Dxek8LOcATLX*BgljrdNhnG5MycQ5-SzhvO945Hqgpcgq*bNKQulMi9ki1qiZ0Ah8oUU/PHFOurMuseumAfiveyearperspective.pdf
http://api.ning.com/files/HQSy6kXC6MrE3kr4K5-2cDLUFOI2Dxek8LOcATLX*BgljrdNhnG5MycQ5-SzhvO945Hqgpcgq*bNKQulMi9ki1qiZ0Ah8oUU/PHFOurMuseumAfiveyearperspective.pdf
http://api.ning.com/files/HQSy6kXC6MrE3kr4K5-2cDLUFOI2Dxek8LOcATLX*BgljrdNhnG5MycQ5-SzhvO945Hqgpcgq*bNKQulMi9ki1qiZ0Ah8oUU/PHFOurMuseumAfiveyearperspective.pdf
http://api.ning.com/files/HQSy6kXC6MrE3kr4K5-2cDLUFOI2Dxek8LOcATLX*BgljrdNhnG5MycQ5-SzhvO945Hqgpcgq*bNKQulMi9ki1qiZ0Ah8oUU/PHFOurMuseumAfiveyearperspective.pdf
http://www.artscouncil.org.uk/media/uploads/pdf/ANLO_FINAL_REPORT.pdf
http://www.artscouncil.org.uk/media/uploads/pdf/ANLO_FINAL_REPORT.pdf
http://www.participationworks.org.uk/topics/training/
http://www.museum-id.com/idea-detail.asp?id=489
http://www.sciencemuseum.org.uk/about_us/~/link.aspx?_id=6CAFB1D9EDF849ECB6B0AC677A8E6164&_z=z
http://www.sciencemuseum.org.uk/about_us/~/link.aspx?_id=6CAFB1D9EDF849ECB6B0AC677A8E6164&_z=z
https://www.cornwall.gov.uk/media/8351575/How-to-become-a-Platinum-Provider.pdf
https://www.cornwall.gov.uk/media/8351575/How-to-become-a-Platinum-Provider.pdf
http://bridge.realideas.org/images/downloads/arts-award/Gold-Arts-Award-Activity-Mapping-2016.pdf
http://bridge.realideas.org/images/downloads/arts-award/Gold-Arts-Award-Activity-Mapping-2016.pdf
http://bridge.realideas.org/images/downloads/arts-award/Kids-in-Museums-Takeover-Day-and-Arts-Award.pdf
http://bridge.realideas.org/images/downloads/arts-award/Kids-in-Museums-Takeover-Day-and-Arts-Award.pdf
http://www.nfer.ac.uk/CulturalEducationResources/
http://www.everydayparticipation.org/wp-content/uploads/2015/10/Valuing-Facilitated-Participation.pdf
http://www.everydayparticipation.org/wp-content/uploads/2015/10/Valuing-Facilitated-Participation.pdf
http://www.mymaxcard.co.uk/
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Cornwall Museums Partnership 

www.cornwallmuseumspartnership.org.uk  

 

 

Contact Us: 01209 500750 

info@cornwallmuseumspartnership.org.uk  

Cornwall Museums Partnership, Studio 116, Krowji, West Park, Redruth, Cornwall TR15 3AJ 
 

 

Disclaimer:  Any use which a third party makes of this document or the information contained herein, or any decisions they make based upon it are entirely the responsibility of the third party and they  

should exercise due care and diligence in the use of such information. In such cases Cornwall Museums Partnership accepts no liability or responsibility for any damages suffered by any third party as a  

result of action taken or decisions based on information contained within this document.  
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