
 

Job title: Marketing and Impact Officer  

Based at: Krowji, Redruth 

Salary: £25,000 per annum +4% pension and essential travel allowance  

Hours: 37.5 per week – flexible working  

Leave: 25 days leave + statutory bank holidays  

Reporting to: Project Manager  

Term: initially 1 year fixed term contract with scope for extension  

Background  

Cornwall Museums Partnership is a charity which exists to help all museums to thrive. Between 

2018 and 2022 we will invest nearly £4.5m in an ambitious programme which will promote 

innovation, help museums to raise standards, improve museums’ business performance, and 

develop and share new knowledge about museums’ collections to inspire a wide range of people.  

Put simply, we want to help museums to make people’s lives better by ensuring that Cornwall’s 

unique cultural identity is shared with and enjoyed by as many people as possible. 

Vision, Mission and Values  

Vision 

Our vision is that Cornwall’s museums will be a strong network of sustainable organisations, at the 

heart of Cornwall’s culture, creating memorable and enjoyable experiences for all. They will be 

valued as having a unique role in connecting communities to their heritage and culture, in sharing 

Cornwall’s unique stories with its visitors and in bringing ideas and cultural experiences from around 

the world to Cornwall. Museums’ partnerships with business, public and voluntary sector 

organisations will be recognised as making considerable contributions to Cornwall’s economy, skills 

base, community cohesion and wellbeing. Cornwall Museums Partnership will be recognised for 

pioneering a new model of collaborative leadership which promotes innovation and resilience in the 

cultural sector. 

Mission 

Our charity exists to help all museums in Cornwall to thrive, for the benefit of everyone living in and 

visiting Cornwall. We develop and manage collaborative programmes of work which are designed 

to help museums raise standards, engage with more people and to be sustainable and resilient. We 
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help museums to do the things that some find difficult to do on their own including advocacy, 

audience development, fundraising and workforce development.  

Values 

 Collaboration – we believe that collaboration provides fertile ground for the flourishing of 

inventive and resourceful practice; 

 Diversity –Diversity is a core theme of our work; we use collaboration to help museums 

become more open and connected with a far wider range of people; 

 Distinctiveness - we promote museums’ individual distinctiveness; 

 Learning - we actively seek feedback and reflect on it and share it to help us improve what 

we do; 

 Integrity – we are trusted, accountable and transparent;  

 Creativity – we seek new solutions and think differently;  

 Support – we work respectfully with our staff, volunteers and partner organisations;  

 Ambition – we pioneer new ways of doing things, seek new audiences, and set high 

standards in everything we do. 

 

Job Role  

Role purpose: 

To develop, coordinate and manage marketing campaigns effectively to increase support for 

museums and increase participation in Cornwall Museums Partnership’s services. To monitor, 

evaluate and review the effectiveness of the overall marketing strategy, as well as individual 

marketing campaigns. To ensure that evidence based market research is key to the development of 

new products and services. 

Key responsibilities: 

Research and data 

 To ensure comprehensive, up to date market research and analysis is developed to enable 

effective decision making around the development of new products and services, in addition 

to working closely with the CMP team to identify specific research and analysis requirements; 

 Manage and coordinate the relationship with the Audience Agency ensuring that accurate 

and timely data is collected about museums and used in advocacy campaigns; 

 Collate evidence of museums’ impact for use in advocacy campaigns; 



3 
 

 Manage the Customer Relationship Management system ensuring compliance with GDPR 

legislation and that data is being collected and recorded which evidences CMP’s delivery of 

its KPIs;  

 Prepare insight for a broad range of uses, including internal reports, press releases and funder 

reporting; 

 Coordinate qualitative evaluation of museums’ work as and when required. 

 

Marketing 

 To produce a marketing strategy and ensure its implementation across all areas of CMP work; 

 To develop comprehensive marketing campaigns across relevant, appropriate and effective 

channels including, social media, press and direct mail in partnership with key team 

members; 

 Develop, manage, promote and deliver events with relevant team members; 

 Contribute to the development of long-term marketing plans by identifying new marketing 

opportunities and trends; 

 Maintain the website, ensuring consistency of voice and brand, quality of content and SEO; 

 Liaise with volunteers, staff, stakeholders, and third-party providers, ensuring good 

communication through the projects and building good relationships; 

 Create reports and data visualisations (specific training can be provided if needed);  

 Commission and deliver marketing services within brand guidelines where appropriate (e.g. 

web design, graphic design) to given budgets; 

 Evaluate marketing activity, using appropriate analytical tools, and use this information to 

inform future planning, sharing with colleagues where appropriate;  

 Undertake any other duties that may be reasonably required. 

 

Personal Attributes, Skills, Knowledge and Experience; 

Personal attributes 

 A highly organised individual with the ability to forward plan; 

 Creative and innovative; 
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 Performance driven; 

 Highly motivated self-starter; 

 Diplomatic and persuasive;  

 Excellent communications skills; 

 Excellent presentation skills; 

 Team player; 

 An interest in Cornwall’s heritage and culture is desirable. 

Knowledge and Experience 

 Demonstrable knowledge of current marketing techniques and principles; 

 Thorough understanding of market research techniques and data and statistical analysis 

methods; 

 Experience of working with CRM systems (preferably Civi-CRM) and their commercial 

applications; 

 Experience of developing and delivering multi-platform marketing campaigns; 

 Experience of building cause-based campaigns desirable; 

 Strong commercial awareness. 

Skills 

 Expert IT skills; 

 Ability to use analytics to understand markets for promotions; 

 Creative and effective content and copy writing. 

Qualifications 

(One of following) 

 Degree in marketing or business, at least a 2:1 

 Chartered Institute of Marketing professional qualification 
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How to apply: 

Deadline for Applications: 5pm 19th February 2018 

Interview Date: Interviews will take place at Krowji, Redruth on 28th February 2018 

Please send a completed application form to jenna@cornwallmuseumspartnership.org.uk by 5pm 

on 19th February 2018. 

Contact Emmie Kell (CEO) or Jenna Marrion (Project Manager) on 01209 500750 for more 

information. 

mailto:jenna@cornwallmuseumspartnership.org.uk
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