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Role Profile: Digital Coordinator Maternity Cover  

 

Salary £28,000 (pro rata) 

Job Title:  Digital Coordinator (Maternity Cover 1 year) 0.5 FTE 

Based at: Studio 116, Krowji, West Park, Redruth, Cornwall, TR15 3AJ 

Salary    £28,000 (pro rata) + 4% pension and essential travel allowance  

Hours 18 hours per week/ 0.5 FTE – flexible working to include occasional 

evening and weekend work.  

Leave 25 days leave + statutory bank holidays pro rata 

 

We will consider a range of applications, including freelance, consultancy or secondment. 

Main purpose of the role 

To manage and implement the digital programme of activity described in the CMP NPO 

Activity Plan; to support museums in Cornwall to improve their use of digital technologies to 

improve their impact; to liaise with museums across the South West to share skills and 

knowledge. 

 

Who we are 

Cornwall Museums Partnership is an independent charitable incorporated organisation, 

formed in 2015 to provide leadership for Cornwall’s museums; to support them, represent 

them and give them a voice. We are a sector-leading charity which is not afraid to think 

differently and respond to the museumscape around us, rather than wait for wisdom from “up 

the line.”  

Our purpose is to help Cornwall’s museums to thrive so that they can share their collections to 

inspire, entertain, connect and inform. Our distinctiveness comes from our location; we are 

Cornish and rural. These are important characteristics and fuel our appetite to lead from the 

edge and act as a catalyst for new ideas and practice. 
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We are based in Krowji, Redruth. 

Vision  

We want to be recognised nationally and internationally as a pioneering model of collaborative 

leadership which promotes innovation and resilience in the museums' sector and beyond. We 

want to shift the dial in terms of the impact and value museums create. By working in 

partnership with museums we want to help them to use their collections to foster happy, 

healthy and prosperous communities where heritage is valued and celebrated. 

Activities  

There are three aspects to our services which will help us achieve our vision: 

1. Commissioning programmes in museums which help them to engage with more 

people and become more sustainable and resilient 

2. Brokering partnerships between museums and the private, public and voluntary 

sectors to help them access new skills, resources and markets  

3. Providing excellent training and support services which provide effective solutions to 

key challenges, question ‘business as usual’ and result in a skilled, networked, confident 

and happy museum workforce. 

Values 

Our values drive the way we work; they describe how we will make our vision real. We are: 

• Collaborative: we believe that collaboration provides fertile ground for the flourishing 

of inventive and resourceful practice. We listen and form genuine partnerships which 

are built on mutual understanding and respect; 

• Innovative: we seek new solutions and think differently. We pioneer new ways of doing 

things, and set high standards in everything we do; 

And we are 

• Inclusive: we respect and value multiple perspectives. We are committed to creating 

and maintaining an environment that respects diverse traditions, heritages, and 

experiences and is inclusive for everyone. 

 

The difference we want to make  

Our work supports museums to make a positive difference to peoples’ lives. Our investment 

programme, partnership projects and training are designed to maximise museums’ ability to: 

• inspire people of all ages to realise their potential; 
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• encourage people to reflect on, explore and understand different perspectives and 

points of view; 

• help foster a sense of community and local pride;  

• bring people together and tackle loneliness; 

• support healthy and happy communities; 

• create more great jobs in Cornwall; 

• add value to Cornwall’s tourism businesses;  

• create great jobs and training and development opportunities. 

 

Above all, we want people to be inspired by Cornwall and its rich heritage and this 

commitment informs our work.  

 

Our aims 

1. To improve the understanding of our impact and that of the sector and share this to 

advocate for museums; 

2. To maximise the potential of digital technologies to enhance our impact and that of 

museums;  

3. To provide inspiring support services for museums which boost the confidence and 

skills of museum staff and volunteers; 

4. To commission and support programmes of work in museums which demonstrably 

improve the understanding of Cornwall’s museum collections and/or help a wider range 

of people participate in museums; 

5. To be recognised nationally and internationally as sector leaders in innovative museum 

and cultural sector practice;  

6. To be a high performing social enterprise with an increasingly mixed-income profile, 

resulting in a more resilient and sustainable organisation. Our generated income from 

our consultancy services will be invested in making a greater impact on the museum 

sector in Cornwall. 

 

By focussing on these aims we will support museums to deliver the priorities of the Cornwall 

Museums Strategy for 2017-2022, namely: 

1.       Diversifying income  

2.       Smart use of tech  
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3.       Great experiences  

4.       Diverse skilled people  

5.       Sharing knowledge   

 

Main duties and responsibilities of the post 

 
1. To implement and monitor the CMP Digital Policy and associated NPO activity plan 

targets 

2. Lead the development of skills sharing and development opportunities to promote best 

practice in the use of digital technologies in museums in Cornwall  

3. Identify, initiate and manage new projects with partners to develop and test digital 

technology in museums  

 

Specific Responsibilities 

 

Digital Commissions Programme 

- To support museums use creative media to transform the use of their collections as a 

source of inspiration and to strengthen Cornwall’s cultural identity.  

- Deliver and evaluate a new Digital Commissions programme to trigger new 

collaborations between digital artists, creative tech businesses and Cornwall’s 

museums, designed to stimulate innovation and experimentation.  

Creative Conversations Programme 

- Increase engagement with digital Cornish collections by inclusion in arts activity.  

- Deliver the ‘Creative Conversations’ programme to provide access to new creative 

content inspired by Cornish history and collections through twice-yearly events. 

- Provide digital access to these events through the use of technology (e.g. live 

streaming and podcasts) 

Forge links with other centres of digital excellence 

- Forge links with national centres of best practice such as Falmouth University, York’s 

University Centre for Digital Heritage, the Museum Computer Group and iDat at 

Plymouth University. 

- Promote cooperation with other museums and work in partnership. 
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Digital Collecting 

- To increase understanding of, and digital access to, Cornwall’s heritage. 

- Assist partners in the development of digital collecting plans, share best practice and 

enable consistency across the consortium through the enhancement of digital 

collecting.  

- Gather and share new stories inspired by museum collections. 

Digital Preservation 

- Raise the standards in digital practice, including digital asset management and digital 

preservation, as well as adopting and utilising the principles of Open Knowledge to 

disseminate collections research. 

- Establish a common standard for digital asset management and preservation, based on 

liaison with the consortium and support partners in developing their individual plans.  

Training and skills sharing  

- To attend relevant training and disseminate acquired knowledge and skills to museums 

in Cornwall 

- To plan and implement digital training days for museum staff and volunteers based in 

Cornwall 

- To regularly attend meetings of the Cornwall Museum Group (CMG) and the South 

West Federation of Museum and Art Galleries (SWFed) to promote Cornwall’s Digital 

Strategy 

- To liaise with other NPOs and museums across the South West to share skills in relation 

to digital activity in museums  

Collaborative projects  

- To actively seek out and initiate projects in partnership with HEIs, the private sector and 

other partners which explore and test the potential of digital technology in museums  

- To support the fundraising for digital projects  

- To promote cooperation with other museums and work in partnership 

To provide advice and support to other members of the CMP team to enable them to 

successfully deliver digital activities and outputs.  

To complete any other tasks as required from time to time. 
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Personal Attributes, Skills, Knowledge and Experience; 

 

Personal attributes and skills 

• Expert IT skills; 

• The ability to support others in developing digital literacy skills 

• A highly organised individual with the ability to forward plan; 

• Creative and innovative, with a problem-solving mind-set; 

• Highly motivated self-starter; 

• Diplomatic and persuasive;  

• Excellent communications skills; 

• Team player; 

• An interest in Cornwall’s heritage and culture. 

 

Knowledge and Experience 

• Demonstrable knowledge of current digital best practice within museums/cultural 

sector; 

• Experience of managing relationships with external partners/key stakeholders 

• Digital engagement/social media experience; 

• Digital experience within a museum environment, including, but not limited to, 

collections, desirable; 

• Experience of working in or with museums desirable; 

• Working knowledge of copyright and how this applies to museums desirable. 

 

How to apply: 

Deadline for Applications: 5 pm 20th March, 2019. 

Interview Date: Interviews will take place at Krowji, Redruth on 3rd April, 2019. 

Provisional handover meeting date: 30th April, 2019. 

Please send a completed application form to emmie@cornwallmuseumspartnership.org.uk by 

5 pm on 20th March 2019. 

Contact Emmie Kell (CEO) or Jenny Lee (Digital Coordinator) on 01209 500750 for more 

information. 
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